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2006, p. 3.

2 K.C. Gopakumar, Advertising in Kerala - Its Influence on Select Consumer Non-Durables,
Thesis submitted to obtain the award of the Degree of Doctor of Philosophy, Faculty of Social
Sciences, Mahatma Ghandi University, India, 2004, p. 42.
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! Brian L. Ott, Robert L. Mack, Critical Media Studies: an Introduction, Wiley-Blackwell, UK,
2010, p. 28.
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240.

@



@l ey A8 Lua ) Gl
Jid 2l ) 3 ) dedal) sl g)a3 (PleY) e
DS il lete Apallall dialdy AN Galadh Gl (S dplaill Ll

Aylaall lEle ) e lual

LSl J gy Gallaal)

Vs Y say Juall Gl go ke s @lail Sley)
Oladll oo QT Al ofiald) Gy Wada A GOV e degena dgas
@@ Bl laall agty Cuay cllgiualy ABlel) Al 4Dl Sl
aalais 815 Taladiy Lo s Al (PleY) A5 el dxinall d0ligal)
Juals migh S LdleYl dlsl) 50 Sb @ Adle) Wbl Gy L),
S dllgiaall o Bl U el ey
G @l e Gt e 33k 183 Ba¥) GSYI Bl oY ma
oo dlia G e ellgud) ) 4350 sa5 oobe Jiliay 2y oamdd e Jlal)
20, ALl ke luslly led) a5 Adliah UIST 23 e sl
Bl b 3) oS30 Y1 (e AadleY) WS (85 Cada iny 1305 Pkl
A IGE o B 8 dag Y hpal) Adally Alyll L oAl (IS,
IS b @pall ge palh 4oy Aplaill DY) deluay sl (aidy
Sy ApSall 4NN AL B Whn D) VI ahdiu) cykl

idenll (3 peaic 2al AL liel (Say uny Ala¥) dleall A (g uin

45 . (il gae oY) 48l 8 ey LealSal dplall cldle Y1 ¢ cpadlall ymall ve !
2013/11/7 as http://minaamna.arabblogs.com :adsall (4 ¢ Sle¥) 8, Juai¥l' cJran (5 2
12:34 dieldl e

@


http://minaamna.arabblogs.com/

e Apnall 408501 Al W sy (g bl st Jsinall (30 s LS
G Y sacadd daghy AL @y (50 oy alal § cleiyes DA e
58l oae e e b TSl LAY (8 s Fopseally ARD) e 30
by gl gl ehd DA e el Vs Al dole e )3 Dley)

Sl 53 ansiall (5354 cadiall ylaill (PleYl ) 3laty Lovies
IS Jagail Glaall oAbl yon sy & Al (8l Y canls o (8 el
L) ) )

On O3S Ay s T Pley) Bk G b Gl Ll iy
JR e oY) e Al

A A ()

Aina Gl Ay Aol Uyaaaly LOEY) AL oty claall asis 1,

iy ol 4 Cleal) il (giidd lial) LG

ailigla 1 AU Qullaall

Bypeall aady ARl b Len ek (e sale (lad (DleY) o5S
£ iy it (K Al IS (g0 Aesane Ghandll (o pnd S Gy
Lo Pley)

35 .= Gl e sl Ay sl VLN (oK el !



de gabaall 4 jladl) clidey) @lizga

sale padioy pashall (a3 PeY) iae Gh ofiall) Gaa g
o iy gl Lt gemiey allly el cland) a Ll pealie 1DG
A 55l

sl -1

ad JY Cuny (A anly i) audy Al elenl aladl
Dyall derdl) S Zalid) e gl and Jhs chaiiall digad)l e ol
Aatia) diall sas OlSe () OIS ) 5uth ey \giigud
oo aal Al Al GlbleY) s 8 Gl puaie a3l A0 au) iy
dipe go Lo gl et ofS 5500 Vs 8 V) i M aasly Al
san Chlud) delia BSHE Cmadil Laie 1974 ale Gos Ll ()4
G osam e Al add B jun SIY e & (Citroén) olssises (Peugeot)
il s ey i bl aul G L (Peugeot-Citrogn) s s sa
i ) (Optra) sty (Aveo) sdls (Malibu) salle slan) clly g
.(Chevrolet) 45 jias iyl delin 4855 o baaly 4S50 Cilaiie ¢ Lo

puld ol (el (B Glys i Fiall auly Al aul S 1)
b gl yma) 45 iy (< aDleY) Lo et VY el Ji s ISl
& (Paris) "Gl Ol anl Jay Cuay A sll asadagd Bl VW sy

Bus dues 53 il G e M Jpeaill dlse iy

! Mathieu Guideére, Publicité et traduction, L’Harmattan, Paris, 2000, p. 91.

@D



el -2
el b Jestindi oL didles $age Bl 4l Jladll capas 3y,
Alea S8 b ailes (& ) Olgind) 50 (5358 DheY) Dl (8 (6 a5 ¢l
Lay bl i L ladl DleY) ssinal DA (g 0o Ble oS
e ALE GLIS ghnys (AR e ade a8 L Jd 0 Gane
Loty At J<5 e el Qlel b gl dle €555 380 5)la 5 5 |l
Sl s Jie ehal) ddeny aldll ) dsdyy ade 30 cllgiaall Glad)
31 V) dads € el e 3850 L e a3l e ) (g5 el o3 )
23 ) dsgyea sse
Oe st mudl) (8 Laaaal sS all gplad aaly @lad o) ey Ny
G AT Sl (6S Lan il pady gy (el Jledll) Slds (Bley)

FIEN pady ga (el el Alds MleY) g il ol

L3
Jaal mli e Ble s (@A) el i o sl Gans o

adindy Cshall Jab sl ) axdn dagm ) ) el of Lele dihi
sially  SIa el Laa ol Gugiie Jo el €5 e aelua

! Mathieu Guidére, Publicité et traduction, Op. Cit. p. 104.
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The Rendez-Vous Night & Day timepiece is entirely crafted and gemset at
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Rendez-Vous is more than a watch, it is a state of mind.
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Steven Roger Fischer, History of Writing, Reaktion Books Ltd., UK, 2003,
p. 275.
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David Burnley, The History of the English Language, 2nd ed., Pearson
Education Ltd., 2000, p. 377.
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;Jﬁ L5 In addition, may | invite you to communicate your
: 772 | home address? | would be more than happy to send
our latest catalogue for you to discover the exquisite
collections of our Maison.

Should you have any questions or require any
additional information please call your Jaeger-
LeCoultre Customer Service at:+44 20 31 07 1833
for Great Britain, from Monday to Friday. 9:00 to
18:00.

Sincerely,
Imane El Bacha

Jaeger-LeCoultre Client Relations Department
concierge_europe@jaeger-lecoultre.com

RLG Europe B.V.
PO Box 2967
1000 cz AMSTERDAM
Netherlands

www.jaeger-lecoultre.com
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Summary
Advertising has been, for a very long time, necessary for
companies to sell and promote their goods and services whether in
individual countries or across international borders. In this process,
translators play an important role as they convey the content of an

advertisement from a source language into a target one.

This study aims at shedding light on the approaches translators
follow to translate English language advertisements into Arabic. Thus, the
problematic of this research is as follows:

Does the translator adopt a literal translation approach, and therefore tends
to transfer all the linguistic and cultural features of the English language
advertisement into the Arabic language advertisement? Or else, does he
follow a creative approach by which he translates the advertisement
according to the linguistic and cultural requirements of the reader of

Arabic?

This study has tried to show that translators can use either literal-
translation-oriented strategies and/or creative-translation-oriented strategies
to translate the names, slogans and texts of the advertisements. Besides
that, the choice of the appropriate strategy depends on the structure (syntax
and semantics) of the mentioned linguistic elements in English and on how
the reader of Arabic receives the translation. The study has also attemted at
showing that translation can have an effect on the reader of Arabic. This
effect, indeed can be equivalent to that produced by the original
advertisement on the English reader. Furthermore, the research has
revealed that semiotics can be used by translators as an approach to analyse

the discourse of an advertisement. Finally, the study has shown that, in the



translation process, alien terms, metaphorsn, clichés and cultural traits can
invade the target language. The phenomenon of borrowing (lexical and

cultural) is difintely present in the translation operations.

We, as researchers would be satisfied if this modest research

could contribute to further works.
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